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Financial Highlights 


1961 


Net sales . $99,001,369 

Net income . $ 5,749,029 

Per share of stock 1.90* 

Dividends paid $ 2,754,169 

Per share of stock .91 

Earnings retained in the business $ 2,994,860 

Per share of stock .99* 

Working capital $28,253,329 

Per share of stock 9.29 


Stockholders’ equity $36,993,225 

Per share of stock . 12.1/ 

Shares outstanding, at year-end 3,038.728 

Number of stockholders 7,819 


I960 


$70,177,459 

$ 4,517,305 
1.52* 

$ 2,617,352 
.88 

$ 1,899,953 
.64* 

$26,180,896 

8.74 

$33,030,914 

11.03 

2,993,310 

6,310 


Per share figures based on average shares outstanding during year. 























TO THE SHAREHOLDERS 


It is with pleasure that we report another highly successful 
year for your Company. Net sales in 1961 were a record 
breaking $99,001,369, up 41%. Net profits for the year 
increased to $5,749,029, up 27%, also the highest point 
in the history of the Company. The major portion of these 
increases was attributable to the acquisition of the Northam 
Warren group of companies on December 30, 1960, and 
their inclusion in our sales and earnings for 1961. The 
profit margins for 1961 were lower than in prior years due 
principally to the non-recurring acquisition expenses, in¬ 
terest charges on long term debt, and the generally lower 
operating margin for the Northam Warren domestic busi¬ 
ness, included for the first time this year. 

In the latter part of 1961 we commenced negotiations for 
the acquisition of Q-Tips, Inc., the world’s largest manu¬ 
facturer of cotton swabs. On March 1, 1962, the acquisi¬ 
tion of this company and its subsidiaries was completed 
by an exchange of 300,000 shares of this Company’s $2 
par value capital stock for all of the capital stock of Q-Tips, 
Inc. We feel this is an excellent acquisition, and it should 
contribute to the future sales and earnings of the Company. 

During 1961 the Company commemorated a rare 
achievement, the payment of its 500th dividend since its 
incorporation in 1880, by mailing to the stockholders divi¬ 
dend checks printed on gold paper. While dividends are 
now paid quarterly, many years ago they were also paid 
on a monthly basis. 

In December the quarterly dividend rate was increased 
from 22^ to 25<* per share, making the second successive 
year in which the dividend was increased. 

Domestic sales, supported by new advertising campaigns 
on television, radio, and in major national magazines, con¬ 
tinued to be satisfactory during the year, with Vaseline 
Petroleum Jelly, Pond’s Dreamflower Talcum and Dusting 
Powder, and the Pertussin cold products, especially Per¬ 
tussin Medicated Vaporizer, showing strong increases. This 
latter product represents an important major entry for the 
Company in the cold remedy field. Sales of Pond’s products 
remained firm, while Cutex lipstick and nail care products 
and the Prince Matchabelli lines of perfumes and colognes 
increased their share of the growing cosmetic and fragrance 
markets. 

During' 1961 an important reorganization of the Com¬ 
pany’s domestic marketing division was completed. This 
organizational move separated our domestic marketing 
into three divisions: the Cosmetic Division, which now is 
responsible for the distribution of our Pond’s, Cutex, and 
Odo-ro-no products; the Proprietaries and Specialties Di¬ 
vision, which concerns itself with the marketing of Vase¬ 
line brand and Pertussin brand products and the new Actin 
Extra Strength Cough Mixture; and the Prince Matchabelli 


Division, which handles the sales of various well known 
fragrance products. The net result of this reorganization 
should be greater sales and a more efficient and economical 
operation. 

Final integration of Northam Warren accounting, pur¬ 
chasing, and research operations is nearing completion. 
We expect to realize economies from this move in the im¬ 
mediate future. In addition, savings in the production of 
white oil and petrolatum have already resulted from ex¬ 
tensive research carried on at our Perth Amboy, New Jersey 
refinery. 

Abroad, both marketing and production continued to 
show steady progress. The integration of the overseas 
operations of the Northam Warren interests, which we 
acquired on December 30, 1960, with those of Chese- 
brough-Pond’s International Division is in process. Lines 
of communication between the International Division and 
its overseas bases have been strengthened. During 1961, 
for example, European headquarters were moved from 
New York to Geneva to ensure greater control and partici¬ 
pation in the growing European Common Market. 

Your Company has a firm foothold in most of the prin¬ 
cipal markets abroad. With its fine products and the poten¬ 
tial that exists for growth, it looks forward to greater sales 
and earnings from this area in the future. 

During the year Northam Warren, Jr., and Richard K. 
Van Nostrand w ere elected Vice Presidents of the Company 
in charge respectively of the Cosmetic Division and the 
Proprietaries and Specialties Division. William B. Jordan, 
III was elected Treasurer of the Company, succeeding Wil¬ 
liam C. Watson, who continues as a Vice President of the 
Company and President of the International Division. Paul 
P. Woolard was elected President of Prince Matchabelli, 
Inc. David J. Smith, Jr., and Robert L. Polk were appointed 
as Vice Presidents of the Company’s International Division. 

With the stature of your Company enhanced by its sig¬ 
nificant new attainment in sales and profits, coupled with 
major innovations in marketing, production, new product 
development, and the acquisition of Q-Tips, Inc., we look 
forward with anticipation and assurance, confident that 
1962 will show continued progress for Chesebrough-Pond’s 
Inc. in all areas of endeavor. 

In concluding, I wish to extend my sincere appreciation 
to our many loyal employees throughout the world whose 
support and excellent performance enabled us to make this 
another outstanding year. 








REVIEW OF THE YEAR 


WORLD WIDE 
SALES 



1957 1958 1959 1960 1961 


DISTRIBUTION 
OF EARNINGS 



1957 1958 1959 1960 1961 


Financial 

World-wide sales in 1961 were the highest in the Company’s 
history. Consolidated sales totaled $99,001,369 as com¬ 
pared to the previous record of $70,177,459 established in 
1960, an increase of 41 per cent. Consolidated net income 
in 1961 was also the highest in the Company’s history. Net 
income amounted to $5,749,029, or $1.90 per share of 
common stock based on an average of 3,023,067 shares 
outstanding during the year. This compares with net in¬ 
come of $4,517,305, or $1.52 per share in 1960 based on 
2,967,500 average shares then outstanding, an increase in 
net income of 27 per cent. 

Common stock dividends totaled $2,754,169, or 91^ per 
share in 1961 as compared with $2,617,352, or 88^ per 
share in 1960. In the fourth quarter of 1961 the quarterly 
dividend on the common stock was increased by 13 per 
cent from 22^ to 25^ per share. 

The year 1961 saw the completion of tw o long-term loan 
agreements undertaken to replace temporary financing that 
had been arranged late in 1960 in connection with the 
purchase of the Northam Warren interests. The first, a 
$10,000,000 loan, privately placed with institutional lend¬ 
ers, covers a maximum period of 15 years at 5 per cent 
interest. The second, a $5,000,000 annually reducing loan 
from New York banks, covers a maximum period of 5 years 
and carries an interest rate of 4% per cent. At year-end 
$900,000 of the bank loan had been paid off ahead of 
schedule. 


Domestic Production 

The preceding twelve months mark the first full year in 
which the operating efficiencies and total benefits of con¬ 
solidating the production of Vaseline, Pond’s, and Matcha- 
belli brand products at our Clinton, Connecticut plant were 
realized. 
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In addition to the savings which resulted through com¬ 
bining packaging operations for these brands under one 
roof, personnel at the Clinton plant were highly successful 
during the year in improving line speeds, quality levels, 
material handling, and in exceeding their cost reduction 
goals. 

Moreover, with the cooperation of the Marketing and 
Financial Divisions, a new program of sales forecasting, 
production planning, and warehouse distribution was fully 
effected. As a result, every promotion has been on schedule, 
maximum customer service has been maintained, and pro¬ 
duction has been greatly improved. 

The acquisition of the Northam Warren interests late in 
1960 provided your Company with further opportunities 
for consolidation. In August, 1961, for example, responsi¬ 
bility for the producing, purchasing, and distribution func¬ 
tions of Northam Warren were transferred to the Domestic 
Manufacturing Division of Chesebrough-Pond’s Inc. 
Purchasing personnel for both Chesebrough-Pond’s and 
Northam Warren now are consolidated in the New York 
headquarters office, and procurement responsibilities have 
been reassigned along commodity lines. It is anticipated 
that the combined distribution and purchasing departments 
will yield additional economies during 1962. 

At the end of 1961 all Cutex and Odo-ro-no products 
were distributed to every Chesebrough-Pond’s warehouse 
installation in preparation for the combined billing and 
shipping of all cosmetic products, a program which began 
on January 2, 1962. 

Along with the Northam Warren interests, your Com¬ 
pany acquired the U. S. Brush Company of Omaha, Ne¬ 
braska, a highly efficient compression and injection-plastic 
molding installation. Chesebrough-Pond’s Inc. intends to 
maintain and operate this facility under the direction of the 
Domestic Manufacturing Division. The U. S. Brush Com¬ 
pany of Omaha will furnish plastic components used in 



Meticulous care and attention are f>aid to the production 
of Prince Matchabelli products. At Clinton , attractive 
half-ounce bottles of Wind Song Perfume , bearing 
the famous Prince Matchabelli crown and crest symbol , 
are carefully packaged by hand. 
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Chesebrough-Pond’s products while continuing to supply 
parts to hs outside customers. 

Reflecting improved operating efficiencies, production 
during the year continued to increase to meet the growing 
demand for Chesebrough-Pond’s products. At the Clinton 
plant productivity reached the highest level in the history 
of the Company, while the Manhattan plant continued to 
manufacture Pertussin Cough Syrup in record quantities. 

To meet the heavy consumer demands, plans for addi¬ 
tional storage and distribution facilities were inaugurated. 
Early in 1962 ground was broken in Monticello, Indiana, 
for the construction of a completely modern 70,000 square 
foot warehouse, which will service the Midwestern area of 
the country, from the western border of Ohio to the Rocky 
Mountains. 

Scheduled for completion in the latter part of 1962, 
the Monticello warehouse, to be erected on a 46-acre site 
100 miles south of Chicago, will handle billing, order proc¬ 
essing, storage, and shipping operations for the entire line 
of Chesebrough-Pond’s products. This will he the first 
phase of a program which eventually will include the con¬ 
struction of new factory space for the introduction of pro¬ 
duction lines. 

In Los Angeles, plans were approved to move the Com¬ 
pany’s principal West Coast storage facility from its present 
location to a more conveniently situated and more effi¬ 
ciently arranged one-story warehouse in the “City of 
Commerce” area, a move which will greatly expedite the 
distribution of Chesebrough-Pond’s products to Western 
markets. 

The four-year modernization program at the Perth Am¬ 
boy, New Jersey installation was completed during 1961, 
and here also the Company is realizing additional econo¬ 
mies and operating efficiencies. Petroleum jelly refining 
is almost at full capacity to satisfy Chesebrough-Pond’s 
requirements. Our production of white mineral oil is suffi¬ 
cient to supply all of our ow n requirements, and any excess 
production is sold to other bulk users. 



Capped jars oj Vaseline Petroleum Jelly—one of our most 
widely sold products—speed from the Clinton , Connecticut 
assembly line at a rate of 300 per minute. 
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This completely modern , 70,000 square foot ware¬ 
house to be constructed in Monticello , Indiana , will 
service the entire Midwestern area of the country. 





At Stamford , Connecticut , Me distinctive t 
eye-catching crystal clear top is applied to 
the world-famous Cutex Nail Polish. 


Colorful bullet-shaped lipsticks 
are removed from metal molds for 
further refinement and processing. 
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Domestic Marketing 


In the domestic marketing area, your Company showed 
further growth during 1961. Major organizational devel¬ 
opments undertaken during the year, coupled with extensive 
innovations in advertising and the creation of new prod¬ 
ucts, promise to have a profound and favorable effect on 
Chesebrough-Pond’s domestic marketing activities during 
1962 and for the future. 

Throughout the last six months of 1961 considerable 
time and energy were spent by the Company in planning 
and setting up the major new patterns and plans for its 
domestic marketing unit. This included the establishment 
of a field sales force for the Proprietaries and Specialties 
and the Cosmetic Divisions and the development of a uni¬ 
form policy of pricing, discounts, and promotional con¬ 
tracts for the Pond’s and Cutex lines which have been sold 
and promoted under dissimilar policies in the past. Addi¬ 
tional effort went into the proper alignment of staff depart¬ 
ments such as Market Research, Sales Service, and a newly 
formed Creative Services Department which will support 
all the divisions. The Creative Services Department as¬ 
sumes responsibility for the designing of new packages and 
promotional material, work that had formerly been done 
by outside concerns. From this we expect economies while 
continuing to produce designs of higher quality and with 
greater sales appeal. 

Although greater emphasis was placed on television, the 
Company continued to strongly promote its cosmetic prod¬ 
uct messages through all media, In the last half of 1961 
advertising of Pond’s Creams appeared almost exclusively 
on television. Participation in nine daytime programs on 
the ABC-TV network reached a total of 85% of all tele¬ 
vision-viewing homes. This heavy television advertising is 
continuing in 1962. 


Angel Face Compact Make-up advertising continued its 
full-color campaign in major national magazines. 

Major advertising campaigns for the Company’s pro¬ 
prietary products were continued throughout the year. 
Vaseline Hair Tonic returned to netw ork television in 1961 
w ith commercials appearing in seven programs during the 
summer and fall. 

Vaseline Petroleum Jelly continued to participate heavily 
in daytime television with commercials featured on several 
different programs on the ABC and CBS networks. 

A major advertising and promotional campaign for Per¬ 
tussin Cough Syrup began in the fall of 1961. It featured 
the heaviest network television schedule ever developed 
for this product with additional television spot coverage 
in almost ninety key markets. We are confident that the 
impact of this increased advertising will continue to im¬ 
prove Pertussin Cough Syrup sales in 1962. 

Also in the fall of 1961 Chesebrough-Pond’s introduced 
Actin, a new extra strength cough mixture with a special 
formula containing dextromethorphan that renders it 
strong enough for adults, yet safe enough for children 
under six. Actin will add new sales and strengthen the 
Company’s share of this highly competitive market. 

Through another effort in network television, adver¬ 
tising of the Pertussin Medicated Vaporizer was increased 
more than 400% over the fall of 1960, the year after it was 
introduced. We anticipate that sales of this product will 
continue to increase substantially during the 1962 cold 
season. 

Various innovations in new products, conceived and 
executed in 1961, are expected to bear fruit in the near 
future. In 1962, for example, Cutex will enter the popular 
priced eye make-up field with a well-rounded, handsomely 
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Master of ceremonies Bud Collyer (right) 
and hostess Reggie Dombeck , stars of the 
popular nationwide TV show , “Number Please \ 
bring our product messages to millions of 
daytime viewers. Paul Burke is the guest. 



packaged line of products. The results of over two years 
of planning and research, “Eyes by Cutex”, are expected 
to obtain a substantial share in the fast-growing eye make¬ 
up field within another two years. Also, during 1962 all 
Pond’s make-up products will be marketed under a single 
trademark, Angel Face. Both this line and the Angel Skin 
hand creams and lotions will appear on dealers’ shelves in 
attractive new packages. 

A dramatic note to plans for the new year was the em¬ 
ployment in 1961 of Mr. Oleg Cassini, internationally 
known fashion authority and personal fashion designer 
for some of America’s most beautiful women. Among his 
duties as fashion consultant to the Cosmetic Division, Mr. 
Cassini personally will develop and approve new colors for 
Cutex products. His extensive appearances in our maga¬ 
zine ads and television commercials will provide our Cutex 
products with a new aura of fashion and style. 

Increased sales efforts and manufacturing efficiencies 
made 1961 the greatest sales year in the history of Prince 
Matchabelli, Inc. Earnings of this subsidiary in 1961 
reached the highest level in the Company’s history, with 
the sole exception of one wartime year. New products suc¬ 
cessfully introduced during the year include Aziza’s Pressed 
Powder Eye Shadow; Tact Core Stick, the first deodorant 
stick with an anti-perspirant cream center; Polyderm 
Moisturizing Lotion, a complement to the successful Poly¬ 
derm Compensating Cream; and Abano Dry Skin Bath Oil. 
a special treatment for dry skin. 

With our major domestic marketing realignment an 
accomplished fact, and plans underw ay for one of the most 
extensive and far reaching advertising campaigns in our 
history, we look ahead to 1962 confident of greater sales 
and profits. 


Cutex fashion consultant Oleg Cassini (left) 
and Northam Warren Jr. (center) y Vice 
President in charge of the Cosmetic Division y 
joined prominent fashion editors in 
introducing “Eyes by Cutex” via a 
gala celebration in Bermuda. 


Our dramatic and unique counter 
displays , like this sparkling 
Cutex “Golden Showcase” helped 
to increase retail druggists’ sales 
during 1961. 
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International Operations 



Production of our Vaseline Petroleum Jelly is 

on a worldwide basis. This is the capping section of 

the assembly line in A papa, Nigeria. 


Bottles of Vaseline Hair Tonic , our most popular 
Australian product , are filled , labeled , and capped on this 
up-to-date production line in Melbourne. 



International sales increased substantially during the year 
and were the highest in the history of the Company. Al¬ 
though the major portion of the increase resulted from the 
addition of the sales of the Northam Warren products, 
sales of Chesebrough-Pond’s products also showed satis¬ 
factory increases for the seventh consecutive year. The 
addition of the Northam Warren products has enabled the 
Company to achieve an outstanding competitive position 
in the major world markets. The Northam Warren prod¬ 
ucts—Cutex, Peggy Sage, L’Onglex, and Odo-ro-no brands 
—are the acknowledged leaders in many major areas. 

To administer the now substantial volume of our interna¬ 
tional sales and to achieve greater flexibility in coping with 
the rapidly changing international picture, further steps 
were taken to implement our program of decentralized con¬ 
trol over our overseas operations. Among these was the 
transfer of our Vice President in charge of European oper¬ 
ations from New York headquarters to Geneva, Switzer¬ 
land, to better position ourselves for the rapidly developing 
European Common Market. We also established a new 
Central American marketing and production control head¬ 
quarters in Guatemala to add to those already functioning 
in the Argentine, Venezuela, South Africa, Australia, and 
in Switzerland. 

During 1961 our newly established Brazilian subsidiary 
commenced the manufacturing and distribution of our 
products in Sao Paulo, Brazil. The initial operations with 
our own personnel achieved outstanding results, although 
net profits were adversely affected by the substantial deteri¬ 
oration in the Brazilian currency during the year. 

Also during 1961 we began marketing operations on a 
limited scale in West Germany through our own subsidiary. 
The results achieved during the year have encouraged us 
to expand our operations so that during 1962 we will be in 
national distribution throughout West Germany. 

With our product lines well established abroad and 
with the expected grow th in this area, your Company looks 
forward to obtaining an increasing share of the foreign 
market. 
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Department and variety store counters in Japan and Brazil 
displaying a wide range of Pond's cosmetics, and this market stall 
featuring Vaseline Petroleum Jelly in Lagos, Nigeria, point 
up the worldwide popularity of Chesebrough-Pond's products. 



















Research 




At the Clinton , Connecticut 

plant , samples of Angel Skin Lotions 

are tested for consistency. 


The Company s products 
undergo rigorous spot checks to 
ensure highest standards of quality. 
Here , research chemists at the 
Stamford , Connecticut plant test 
Cutex Lipsticks in a steamer to 
determine temperature tolerances . 




The Research and Development Division has been ex¬ 
tremely active throughout the year, both in applied and 
fundamental research. In addition to its strong and con¬ 
stant emphasis on quality control and new product devel¬ 
opment, several steps were taken to expand the magnitude 
and physical scope of its operations. 

The Northam Warren research organization at Stamford, 
Connecticut, has been partially integrated with our Re¬ 
search and Development Laboratories at Clinton. Under 
this arrangement specifications and quality control of raw 
materials are coordinated under one roof at Clinton in 
order to realize the savings inherent through joint pur¬ 
chasing of these materials in bulk. At the same time, plans 
were made to expand the Research and Development Lab¬ 
oratories at Stamford to provide suitable facilities for 
intensive research on the development of new make-up 
products. 

Considerable progress has been made in a further tight¬ 
ening of our rigorous specifications for raw materials and 
finished products sold overseas. This will additionally en¬ 
sure that the quality of Chesebrough-Pond’s products meets 
our exacting standards w herever they may be sold. 

In December, 1961, one of the most complete and up-to- 
date pilot plants in the cosmetics industry commenced op¬ 
erating at the Clinton Research and Development Labora¬ 
tories. Designed to work out and test manufacturing pro¬ 
cedures covering all fields of our interests, this pilot plant 
will literally see operations through from the test tube to 
full production. We are confident that the new pilot plant 
will increase our effectiveness in developing sound new 
products which can be manufactured more efficiently and 
economically than ever before. 

Our attention is being focused even more sharply on the 
development of new cosmetic and proprietary products. 
This is borne out by the fact that many products in the 
Chesebrough-Pond’s line have been improved during the 
past two years. Moreover, several new products have 
been developed and are currently in various stages of con¬ 
sumer evaluation. Our enlarged and improved research 
and development facilities will keep the Company and its 
expanding product line in the forefront of new develop¬ 
ments in all fields. Research and new product development 
are vital keys to growth and with our new and modern 
facilities your Company is well positioned for the future. 
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Financial Statements /1961 




CHESEBROUGHPOND’S INC 

and subsidiaries 
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CHESEBROUGH-POND'S INC. 

AND SUBSIDIARIES 

(SEE NOTE 1) 


Consolidated 


ASSETS 


CURRENT ASSETS: 

Cash . 

Marketable securities, at cost which approximates market 

Accounts receivable . 

Inventories, at low er of cost or market. 

Prepaid expenses. 

Total current assets . 

NOTES RECEIVABLE - STOCK PURCHASING PLAN 

INVESTMENTS AND OTHER ASSETS/ AT COST: 

Subsidiaries not consolidated. 

Cash value of life insurance policies . 

Other . 

PROPERTY, PLANT AND EQUIPMENT/ AT COST: 

Buildings and equipment . 

Less accumulated depreciation and amortization 

Land . 

Net property, plant and equipment. 

DEFERRED CHARGES . 

INTANGIBLE ASSETS, AT COST 


December 31, 


1961 

1960 

$ 5,825,220 

$ 7,996,131 

4,105,057 

1,058,834 

14,586,719 

12,691,055 

17,454,534 

16,306,400 

1,196,091 

1,359,291 

43.167,621 

39,411,711 

584,369 

596,675 

25,000 

339,307 

589,087 

601,495 

237,678 

394,413 

851,765 

1,335,215 

19,478,813 

18,076,886 

6.838,367 

5,337,985 

12,640,446 

12,738,901 

712,218 

789,010 

13,352,664 

13,527,911 

119,467 

165,533 

7,238,353 

7,238,353 

$65,314,239 

$62,275,398 


See notes to financial statements. 











































Balance Sheet 


LIABILITIES AND CAPITAL 


CURRENT LIABILITIES: 

Accounts payable and accrued liabilities 

Federal and foreign income taxes . 

Long term debt due within one year 

Total current liabilities. 


December 31 


1961 


$ 9,229,494 
4,684,798 
1,000,000 
14,914,292 


1960 


$ 8,174,932 
5,055,883 


13,230,815 


LONG TERM DEBT - DUE AFTER ONE YEAR 


13,100,000 15,800,000 


DEFERRED EXECUTIVE INCENTIVE COMPENSATION 


306,722 213,669 


CAPITAL STOCK AND SURPLUS: 

Capital stock (Par value $2.00 per share) 

Authorized—5,000,000 shares 

Issued —3,038,855 shares (1960—2,993,490 shares) 

Capital surplus . 

Earned surplus . 

Less: 127 shares of treasury stock (180 shares—1960) at cost 
Total capital stock and surplus . 


6,077,710 

3,349,409 

27,573,631 

37,000,750 

7,525 

36,993.225 

$65,314,239 


5,986,980 

2,925,000 

24,125,014 

33,036,994 

6,080 

33,030,914 

$62,275,398 


See notes to financial statements. 


































CHESEBROUGH-POND’S INC. 

AND SUBSIDIARIES 

(SEE NOTE 1) 


Consolidated Statement of Income and Earned Surplus 

Year Ended December 31, 



1961 

1960 

Net sales . 

$99,001,369 

$70,177,459 

Cost of products sold 

39,695,712 

25,909,513 

Gross profit 

59,305,657 

44,267,946 

Selling, advertising and administrative expenses 

48,849,964 

35,999,010 

Income from operations 

10,455,693 

8,268,936 

Other income (expense ) : 



Royalties 

1,629,483 

475,595 

Interest ..*. 

118,000 

99,932 

Interest on long term debt 

(722,260) 

— 

Miscellaneous—net 

13,113 

54,842 


1,038,336 

630,369 

Income before provision for taxes on income 

11,494,029 

8,899,305 

Provision for federal and foreign taxes on income 

5,745,000 

4,382,000 

Net income for the year 

5,749,029 

4,517,305 

Earned surplus, beginning of year 

24,125,014 

22,225,061 

Add: Earned surplus of a subsidiary not previously 
consolidated 

453,757 

_ 


30,327,800 

26,742,366 

Dividends paid—$.91 per share in 1961 
($.88 per share in I960) 

2,754,169 

2,617,352 

Earned surplus, end of year 

$27,573,631 

$24,125,014 


Provision for depreciation and amortization charged to 
operations amounted to $1,206,895 in 1961 and $852,952 
in 1960. 


See notes to financial statements. 



















































Notes to Financial Statements 


1. BASIS OF CONSOLIDATION 

The consolidated financial statements include the ac¬ 
counts of all domestic and foreign subsidiaries except 
those of a United States subsidiary corporation operat¬ 
ing only in Japan, the assets and income of which are 
not significant. 

The accounts of Pond’s Argentina S.A., a foreign sub¬ 
sidiary, are included in the consolidated financial state¬ 
ments for the first time in 1961. This change had no 
material effect on 1961 consolidated net income. 

The results of operations of the Northam Warren group 
of companies, which were acquired for cash as of De¬ 
cember 30, 1960. have been included in the consolidated 
statement of income for the year ended December 31, 
1961. 

2. CONSOLIDATED FOREIGN OPERATIONS 

The consolidated balance sheet at December 31, 1961 
includes net assets of $17,837,061 for subsidiaries and 
branches in foreign countries. In general, fixed assets 
are included at approximate rates of exchange at dates 
of acquisition. All other assets, liabilities and operating 
accounts, except depreciation, are included at the ap¬ 
proximate year-end rates of exchange. The consolidated 
statement of income includes net income for the years 
1961 and 1960 amounting to $3,455,190 and $2,220,826 
respectively, pertaining to operations in foreign coun¬ 
tries. 

3. EXECUTIVE INCENTIVE PROFIT-SHARING PLAN 

During 1961 $428,660 was charged to income under the 
provisions of the Executive Incentive Profit-Sharing 
Plan. As provided in the Plan $176,065 of this amount 
will be paid in 1962 to the participating employees and 
the balance of $252,595 will be held for subsequent dis¬ 
tribution to such employees upon their retirement, death 
or termination of employment. 

The undistributed amount is not currently deductible 
for federal income tax purposes but has been shown in 
the consolidated balance sheet net of the tax applicable 
thereto. 


4. STOCK PURCHASING PLAN 

Under the Stock Purchasing Plan as amended by the 
stockholders in May, 1956, there were 36,510 shares 
available at the beginning of 1961 which could be sold 
to certain officers and administrative employees at a 
price per share equal to eight times the average earn¬ 
ings per share for the five years preceding the year in 
which sold. Payments may be made in installments over 
a period of five years, and interest is payable on the un¬ 
paid balance. The purchaser may not dispose or take 
possession of shares purchased for a period of five years 
from the date purchased. 

During 1961, the company sold 35,365 shares under this 
plan at a price of $10.24 a share, or an aggregate of 
$362,139. Of this amount, $70,730 representing the par 
value of the shares sold was credited to capital stock, 
and the balance ($291,409) was added to capital sur¬ 
plus. The market value at the time such shares were 
sold averaged $56.44 a share, or a total market value of 
$1,996,141. 

In accordance with the present Treasury regulations the 
Company is entitled to a deduction when the restriction 
lifts which will result in a tax benefit of 52% of the dif¬ 
ference between the purchase and market prices on the 
date of the employee’s subscription or when the restric¬ 
tion lifts, whichever is the lesser. In effect, the additional 
tax benefit provided by these regulations will increase 
the proceeds received by the Company for the stock sold 
by it under the Plan. No provision has been made for 
this tax reduction in the attached accounts. 

At the annual meeting of stockholders held on May 4, 
1961, the Stock Purchasing Plan was further amended 
to provide, among other things, for reserving 250.000 
shares which may be sold beginning in 1962 to certain 
officers and administrative employees at a price per 
share equal to fourteen times the average earnings per 
share for the five years preceding the year in which sold 
($20.16 per share for 1962). Not more than 50,000 
shares may be made available for purchase by officers 
and employees in any one year. 








5 . STOCK OPTION AGREEMENT 

On February 19, 1958, Mr. Jerome A. Straka was 
granted an option (approved by the stockholders on 
May 1, 1958) to purchase 50,000 shares of the Com¬ 
pany’s capital stock at $15.30 per share (95% of the 
fair market value on the date granted) or $765,000 in 
total. Under this option Mr. Straka purchased 30,000 
shares in 1960 for $459,000 and on August 21, 1961, pur¬ 
chased 10.000 additional shares for $153,000. At De¬ 
cember 31, 1961 there remained 10,000 shares which 
Mr. Straka may purchase on or after August 19, 1962 
but before February 18, 1968 at which date the option 
expires. 

6. LONG TERM DEBT 

Long term debt due after one year consists of the fol¬ 
lowing: 

4%% promissory notes due in equal an¬ 
nual installments of $1,000,000. 1963 
through 1965 and $100,000 in 1966 $ 3,100.000 

5% promissory notes due in equal an¬ 
nual installments, 1967 through 1976 10,000.000 

$13.100.000 

The agreements covering the foregoing notes contain 
provisions that the Company will not pay cash dividends 
or acquire any shares of its capital stock except to the 
extent of $5,000,000 plus consolidated net income ac¬ 
crued subsequent to December 31, 1960. or if the con¬ 
solidated net current assets would be reduced by such 
action to less than $20,000,000. At December 31, 1961, 
$7,994,860 of consolidated earned surplus was not re¬ 
stricted under these provisions. 

7 . CAPITAL SURPLUS 


Capital surplus increased as follows: 



1961 

1960 

Proceeds in excess of par value 
on issuance of capital stock 
under: 



Stock Purchasing Plan— 
35.365 shares (1960— 
38.135 shares) 

$291,409 

$287,995 

Stock Option Agreement— 
10.000 shares (1960— 
30.000 shares) 

133,000 

399,000 

Proceeds in excess of cost on 
sales of 600 shares of treasury 
stock . 


535 


$424,409 

$687,530 


8. SUBSEQUENT TRANSACTIONS 

On March 1, 1962, the Company acquired the outstand¬ 
ing stock of Q-Tips, Inc., a New York corporation, in 
exchange for 300,000 shares of the Company’s capital 
stock. The transaction constitutes a pooling of interests 
for accounting purposes. The following summarized 
statements reflect the combination of the consolidated 
accounts of Chesebrough-Pond’s Inc. and Q-Tips, Inc. 
for the year 1961. 


COMBINED BALANCE SHEET 
AT DECEMBER 31, 1961 

(Thousands of dollars) 

Assets 

Current assets. $ 45,863 

Investments and other assets . 1,719 

Fixed assets, less accumulated depreciation 14.450 

Intangible assets. 7,288 

$ 69,320 


Liabilities 

Current liabilities . $ 17.237 

Long term debt 13,100 

Deferred executive incentive compensation 307 

30,644 

Capital Stock and Surplus 

Capital stock... 6,678 

Capital surplus. 3,752 

Earned surplus. 28,254 

Treasury stock . .(8) 

38.676 


$ 69,320 


COMBINED STATEMENT OF INCOME 
AND EARNED SURPLUS 
YEAR ENDED DECEMBER 31, 1961 


(Thousands of dollars) 

Net sales . $107,845 

Cost and expenses . 96 .110 

Income from operations. 11,735 

Royalties and other income—net . 1.005 

12,740 

Provision for taxes on income . 6.358 

Net income for the year. 6.382 

Earned surplus, beginning of year 24.862 

Earned surplus of a subsidiary not previ¬ 
ously consolidated . 454 

31,698 

Dividends paid . 2,754 

Additional cost in excess of par value of 
Q-Tips. Inc. shares acquired and can¬ 
celled in 1960 690 

Earned surplus, end of year $ 28.254 

























































Arthur Young X Company 

Certified Public Accountants 


U S A. CANADA. MEXICO, SOUTH AMERICA 
GREAT BRITAIN. CONTINENTAL EUROPE 
MIDDLE CAST. SOUTH AFRICA. AUSTRALIA 


165 BROADWAY 

New York 6 


The Stockholders 
Chesebrough-Pond's Inc 


We have examined the accompanying consolidated 


balance sheet of Chesebrough-Pond's Inc. and subsidiaries 
at December 31, 1961 and the related consolidated statement 
of income and earned surplus for the year then ended. Our 
examination of the financial statements of the company and 
its subsidiaries, which did not include the financial 
statements of subsidiaries in Argentina, Mexico and 
Switzerland, was made in accordance with generally accepted 
auditing standards, and accordingly included such tests of 
the accounting records and such other auditing procedures 
as we considered necessary in the circumstances. We have 
received the reports of other independent public accountants 
with respect to their examinations of the financial statements 
of the subsidiaries in the countries mentioned above. 

In our opinion, based upon our examination and the 
reports of other independent public accountants referred to 
above, the statements mentioned above present fairly the 
consolidated financial position of Chesebrough-Pond's Inc. 
and subsidiaries at December 31, 1961 and the consolidated 
results of their operations for the year then ended, in 
conformity with generally accepted accounting principles 
applied on a basis consistent with that of the preceding 
year. 



March 7, 1962 









CHESEBROUGH-POND’S INC. 

AND SUBSIDIARIES 


Five-Year Summary 

OPERATIONS (in thousands of dollars) 

Net sales . 

Costs and operating expenses 
Income before taxes 

Income taxes. 

Net income . 

Shares outstanding, at year-end 
Earnings per share 
Dividends paid per share 

YEAR-END FINANCIAL POSITION (in thousands of dollars) 

Current assets. 

Fixed assets (net) . 

Other assets. 

Total assets. 

Current liabilities. 

Working capital . 

Stockholders’ equity. 

Stockholders’ equity per share 


1961 

1960 

1959 

1958 

$99,001 

$70,177 

$66,314 

$59,368 

88,545 

61,909 

59,249 

52,739 

11,494 

8,899 

7,699 

7,176 

5,745 

4,382 

3,669 

3,608 

5,749 

4,517 

4,030 

3,568 

3,038,728 

2,993,310 

2,925,355 

2,839,980 

$1.90* 

$1.52* 

$1.40* 

$1.25 

.91 

.88 

.80 

.80 


1961 

1960 

1959 

1958 

$43,167 

$39,412 

$26,722 

$26,320 

13,353 

13,528 

9,735 

7,722 

8,794 

9,335 

3,311 

2,070 

65,314 

62,275 

39,768 

36,112 

14,914 

13,231 

9,325 

9,050 

28,253 

26,181 

17,397 

17,270 

36,993 

33,031 

30,313 

27,006 

$12.17 

$11.03 

$10.36 

$9.51 


1957 

$55,496 

50,402 

5,782 

2,670 

3,112 

2,776,155 

$ 1.12 

.80 

1957 

$22,729 

7,223 

2,108 

32,060 

7,260 

15,469 

24,800 

$8.93 


* 1961,1960 and 1959 per share figures based 
on average shares outstanding during year. 
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* CHESEBROUGH-POND’S INC 


Directors 


Clifford M. Baker 

Alvin W. Pearson 

John F. Betts 

John G. Pennypacker 

Alfred S. Foote 

•Albert B. Richardson 

Hunter S. Marston 

Arthur B. Richardson 

•Frank J. McGroarty 

•Jerome A. Straka 

Wan dell M. Mooney 

•William C. Watson 

•Anthony Oladko 

Lloyd V. Young 

•Officers of Chesebrough-Pond’s Inc. 

Officers 

Jerome A. Straka 

President 

Anthony Oladko 

Vice President 

Albert B. Richardson 

Vice President 

Richard K. Van Nostrand 

Vice President 

Northam Warren, Jr. 

Vice President 

William C. Watson 

Vice President 

Frank J. McGroarty 

Secretary 

William B. Jordan III 

Treasurer 

••Albert M. Andersen 

••Elected as of January 17, 1962 

Controller 


Executive Offices . 485 Lexington Avenue, New York 17, N. Y. 

Telephone: OXford 7-4900 

Certified, Public Accountants . . Arthur Young & Company 

Transfer Agent .The Chase Manhattan Bank, New York, N. Y. 

Registrar .Bankers Trust Company, New York, N. Y. 

























